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1. Introduction The demand for agricultural products is driven by both endogenous and exogenous, objective and subjective factors. The main formative element of demand is the food consumption needs which are influenced by a number of socio-economic and demographic factors such as: age, sex, body size, mental activity, physical effort, metabolic features, on the one hand, as endogenous factors, and by: climate, individual working conditions, income and so on, as exogenous factors, on the other hand. In this paper we surprised the time evolution of demand for agricultural products and also we highlighted how a number of factors that influence and represent both the criteria for classifying households, namely: environment, social status, age and the presence and number of children in the household left their mark on the demand in the Romanian market.  
2. The dinamic of demand for food products in Romania between 2007 – 2011 In the last 5 years in Romania, the demand for food products in unit value rose 11% from under 2.5 billion lei on average per month in 2007 to over 3.5 billion lei monthly average in 2011, the market registering over 21 million consumers. Since 2007, the highest values of demand manifested in the food market occurred in 2008, after which the market entered a downtrend without descending below the 2007 level. Higher levels (above the average of the total market for food and beverages) were recorded in market catering units (+17.5% in 2011 compared with 2007) which show a tendency to abandon meal preparation in household and seeking comfort by dining in public places. Despite its rise, this trend is, however, low in intensity, mainly associated to certain categories of people according to their income; market catering units continued to have low share in total food and beverage market (under 3, 5% over the entire analyzed period). (Table no. 1 and Figure no. 1) 

 
Table 1. Development of demand in the Romanian market of food products during 2007 - 2011, 
through the monthly household consumption expenditure incurred by the purchase of food and 

drink and number of consumers 
Year 2011 2010 2009 2008 2007Number of population 1 july 21413815* 21431298 21469959 21504442 21537563

Total expenditure for the purchase of food and beverages 3544414.7 3375215.1 3367348.4 3137068.0 2498572.7of which:     - expenditures for the purchase of food and drink except catering 3446125.2 3276631.2 3275671.6 3033631.6 2433098.5     - catering expenses 98289.4 98584.0 91676.7 103436.4 65474.2  
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*number of population, 1 January 
Source: Retrieved and adapted from Coordinates of quality of life in Romania. Income and consumption in 2007, 
2008, 2009, 2010, 2011, Romanian Statistical Yearbook 2010 and Statistical Breviary. Romania in figures, the 
National Institute of Statistics, Bucharest Note: in assessment of the total market of food and beverages we took into account the total number of Romanian population, official statistics on public expenditure for this purpose are reported as average / person, calculated for the entire population 

 
Figure 1 Actual percentage change in monthly consumption expenditure made by the 

population of Romania for the purchase of food and beverages, including catering (+ / - in % 
since 2007) 
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Source: Adapted from Coordinates of living in Romania. Income and consumption in 2007, 2008, 2009, 2010, 2011, 
Romanian Statistical Yearbook 2010 and Statistical Breviary, Romania in figures, the National Institute of Statistics, 
Bucharest. In calculating the relative real change it was used annual average CPI, communicated by the National 
Institute of Statistics, Bucharest  At the individual level, the demand for food and beverages increased by 11.6% in 2011 compared to 2007, and from about 116 to over 165 lei. From total expenditures in 2011 2.8% in average consumption were allocated to catering, the remaining 97.2% was for other food and beverage purchases. (Table 2) 

 
Table 2 Evolution of average monthly consumption expenditures per person for food and 

beverage purchases during 2007 - 2011 
Year 2011 2010 2009 2008 2007Total expenditure for the purchase of food and beverages (lei / pers.) 165.52 157.49 156.84 145.88 116.01

     - expenditures for the purchase of food and drink except catering 97.2 97.1 97.3 96.7 97.4     - catering expenses 2.8 2.9 2.7 3.3 2.6Share in total expenditures for the purchase of food and beverages in total cash income of the population (%) 24.1 23.6 23.5 24.0 24.7
     - total expenditure for the purchase of food and beverages 111.6 112.4 118.7 116.6 100.0     - expenditures for the purchase of food and drink except catering 111.5 112.0 118.6 115.8 100.0     - catering expenses 118.1 125.3 123.3 146.7 100.0

of which, in %:

Dynamics of the expenditure for the purchase of food and beverages (% since 2007):
 

Source: Adapted from Coordinates of living in Romania. Income and consumption in 2007, 2008, 2009, 2010, 2011, 
the National Institute of Statistics, Bucharest. In calculating the relative real change it was used annual average CPI, 
communicated by the National Institute of Statistics, Bucharest.  In total incomes of population, the share of consumption expenditure for the purchase of food and beverages experienced a slight decrease until 2009, after which it increased again, being connected (reverse) with changes in purchasing power of the population. Thus, in the years with an increase in the purchasing power of the population (2008 and 2009), although consumer spending for the purchase of food and beverages increased, it held a lower percentage of population income level, while in 2010 and 2011, declining purchasing power has been accompanied by decreases in expenses for food products and increase the share of these in total income of the population. (Figure 2) Thus, despite the inelastic nature of demand for agricultural products, it has experienced similar fluctuations with the purchasing power of the population. In fact, the inelasticity of demand for food products in relation to the evolution of income (above a certain level to ensure a decent standard 
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of living) is related to quantity demand and not value demand for food products, increased purchasing power resulting from movement from cheaper product to more expensive products, superior in terms of quality. In this context, to highlight that the Romanian market demand fluctuations can described only in terms of value we analyzed the evolution of demand in physical terms for the main groups of food products. 
 

Figure 2 Percentage change in demand for food and beverage , in purchasing power of the 
population and in the share of purchases of agricultural products in total household cash 

income in the period 2007 - 2011 - average monthly per person (+ / - in% since above) 
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Source: Adapted from Coordinates of living in Romania. Income and consumption in 2007, 2008, 2009, 2010, 2011, 
Romanian Statistical Yearbook 2010 and Statistical Breviary. Romania in figures, the National Institute of Statistics, 
Bucharest. In calculating the change in incomes and expenditures it was used annual average CPI, communicated by 

the National Institute of Statistics, Bucharest 
 During 2007 - 2011, for the main groups of food and drinks there was an oscillations from year to year, many of these changes following changes made in the purchasing power of the population. Thus, purchases of meat and meat products, cheese and cream, fruit, chocolate, candy, coffee, tea, cocoa, mineral water and soft drinks increased during 2007 - 2009, after which it was recorded a decrease. It is noted throughout the period under review the decreased consumption of bread and bakery products. Also from 2009 is found decreases in purchases of alcoholic beverages, cereal and cereal products. Purchases of eggs, fish and fish products, honey, milk, vegetables and tinned vegetables registered a general upward trend, with some exceptions. (Table 3)  

Table 3 Purchases of food products and beverages, from 2007 - 2011 

2011 2010 2009 2008 2007 2011 2010 2009 2008Cereals and cereal products, total (kg) 10.126 10.428 10.606 10.954 10.933 -2.9 -1.7 -3.2 0.2Bread and bakery products 7.668 7.848 8.001 8.217 8.268 -2.3 -1.9 -2.6 -0.6Fresh meat, total (kg.) 2.106 2.207 2.253 2.168 1.922 -4.6 -2.0 3.9 12.8Fish products (kg.) 0.775 0.841 0.874 0.868 0.809 -7.8 -3.8 0.7 7.3Canned meat andcanned meat with vegetables (kg.) 0.045 0.046 0.048 0.047 0.044 -2.2 -4.2 2.1 6.8Fish, fish products and canned fish (kg.) 0.574 0.589 0.57 0.523 0.479 -2.5 3.3 9.0 9.2Milk (l.) 3.963 4.196 4.181 4.038 3.766 -5.6 0.4 3.5 7.2Cheese and cream (kg.) 0.845 0.869 0.889 0.842 0.788 -2.8 -2.2 5.6 6.9Eggs ( pcs) 6.317 6.238 6.186 6.201 6.062 1.3 0.8 -0.2 2.3Fats, total (kg.) 1.027 1.056 1.075 1.036 1.059 -2.7 -1.8 3.8 -2.2   -of which corn oil, sunflower oil, soybean oil 0.928 0.951 0.897 0.852 0.877 -2.4 6.0 5.3 -2.9Fruits (kg.) 2.476 2.632 2.657 2.444 2.239 -5.9 -0.9 8.7 9.2Watermelons and melons (kg.) 0.712 0.599 0.681 0.582 0.479 18.9 -12.0 17.0 21.5Beans and other legumes (kg.) 0.171 0.176 0.175 0.163 0.166 -2.8 0.6 7.4 -1.8Potatoes (kg.) 2.382 2.334 2.535 2.421 2.516 2.1 -7.9 4.7 -3.8Vegetables and canned vegetables in fresh vegetables equivalent (kg) 4.590 4.433 4.74 4.462 4.146 3.5 -6.5 6.2 7.6Sugar (kg.) 0.757 0.788 0.806 0.791 0.813 -3.9 -2.2 1.9 -2.7Jam, compote (kg.) 0.020 0.025 0.025 0.030 0.031 -20.0 0.0 -16.7 -3.2Chocolate, candy and confectionery (kg.) 0.187 0.196 0.209 0.207 0.196 -4.6 -6.2 1.0 5.6Icecream (kg.) 0.044 0.042 0.049 0.047 0.044 4.8 -14.3 4.3 6.8Honey  (kg.) 0.044 0.040 0.042 0.036 0.031 10.0 -4.8 16.7 16.1Coffe, tea, cocao (kg.) 0.140 0.141 0.142 0.136 0.131 -0.7 -0.7 4.4 3.8Mineral water and other soft drinks (l.) 4.016 4.298 4.309 4.272 3.789 -6.6 -0.3 0.9 12.7Alcoholic beverages (l.) 1.204 1.245 1.304 1.361 1.249 -3.3 -4.5 -4.2 9.0

Percentage changes (+ / -compared to previous years) Specification Monthly average per person (physical units)
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Source: Retrieved and adapted from Coordinates of quality of life in Romania. Income and consumption in 2007, 
2008, 2009, 2010, 2011, National Institute of Statistics 
3. Discrepancies in the manifestation of demand for food products by categories of households, 
by employment status and age of household head, by living environment and by the presence 
and number of children in the household in 2011  Starting from the information on income and household consumption expenditures for food products we can highlight how a number of factors such as socio - economic and demographic ones: employment status, living environment, age, presence of children in the household, the income etc. influence the expression of demand for food and drinks on the Romanian market. These factors do not act in isolation, but there is a strong interdependence between them. Thus, the occupational status of the household head has a major influence on income, generating differences in the structure of consumption. On the other hand, employment status is determined largely by living environment, in rural environment rural farming households being predominant. In the same vein, living environment leaves its mark on norms, customs and values of the population and hence over the birth / number of children in the household (rural households have on average a higher number of children than in urban ones). We noted that for households of farmers and those in rural environment, the auto-consumption of agricultural products has a significant weight in total consumption, so that exhibited low demand in the market as a whole or for certain categories of products can only be partly justified by lower cash income.  For the categories of households by employment status of the household head there are substantial differences in living standards (there are major gaps in terms of revenue), which reflects the particularities of the manifestation of demand in the food market. Although, as a percentage in total cash income, households of employees are characterized by the lowest consumption expenditure allowances for food and drink, in absolute terms the situation is exactly reversed. A higher standard of living of the population causes a shift to more expensive products that meet not only the need but also the pleasure of eating and also is visible a greater orientation to dining in public places. On the other hand, households with modest incomes, is generally oriented to cheaper products, low-processing and hence low value added, followed by a processing operations which take place in own kitchen. Thus, it appears that households of employees with the highest income allocate the largest share of total spending on food and drinks, serving food in public places. With levels below average in this respect stands households of retirees, unemployed and agriculture. (Table 4)  

Table 4 Income and consumption expenditures for food and beverages by categories of 
households and by employment status of household head in 2011 

Employees Self-employed in non-agricultural activities Farmers Unemployed Retirees Employees Self-employed in non-agricultural activities Farmers Unemployed Retirees
Cash income (lei) 1974.61 2827.93 1535.8 1022.07 1316.69 1586.11 43.2 -22.2 -48.2 -33.3 -19.7Share of expenditures for the purchase of food and beverages (including expenses for catering) in total cash income of the population (%) 24.1 21.0 32.1 32.1 33.9 25.9 -12.9 33.0 33.1 40.5 7.3
Total expenses for the purchase of food and drink (lei) 476.59 594.49 492.95 328.41 446.39 410.69 24.7 3.4 -31.1 -6.3 -13.8of which %:   purchase of food and beverages, with the exception of catering 97.2 96.2 97.0 98.2 98.0 98.6 -1.1 -0.3 1.0 0.8 1.4   catering expenditures 2.8 3.8 3.0 1.8 2.0 1.4 38.0 9.5 -35.7 -26.9 -50.4

     + / - % of averageCategories of households by employment status of household headMonthly average per household
Specification Total households

Of which, categories by occupational status of the household head

Source: Retrieved and adapted from Coordinates of quality of life in Romania. Income and consumption in 
2011, the National Statistics Institute 
  Regarding the purchases made for the main groups of food products we found qualitative and quantitative differences over categories of households by employment status. Employees’ households are well ahead all households for almost all product groups. We noted that the largest gap between the average values are recorded in general for those groups of products relatively more expensive and / or those which involve satisfaction and pleasure to eat: ice cream, mineral water and other soft drinks, fruits, including melons, coffee, tea, cocoa, meat. On the other hand, for products such as bread, 
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potatoes, sugar, which are less expensive, consumed with a high frequency, the differences are insignificant.  The lowest values of food purchases are among farmers, auto-consumption from own production justifying the very low (relative to average) demand recorded especially for those products that can be obtained easily in their household (eggs, fruit and vegetables, fresh meat, milk and other products). On the other hand, values below average for products that cannot be obtained in own household (mineral water and other soft drinks, ice cream, sugar, chocolate, candy, coffee, tea, cocoa, meat, fish and fish products, oil) can be made largely explained by low income levels. Also below the average total purchases, for almost all product categories, were recorded by self-employed households in non-agricultural activities and by the unemployed; in the case of retirees we noted deviations from the mean values of purchases for different types of food and drink. (Table 5)  
Table 5 Purchases of food products and beverages by categories of households and by 

employment status of household head in 2011 

Employees Self-employed in non-agricultural activities Farmers Unemployed Retirees Employees Self-employed in non-agricultural activities Farmers Unemployed Retirees
Cereals and cereal products, total (kg) 10.126 9.937 9.768 8.930 9.458 10.899 -1.9 -3.5 -11.8 -6.6 7.6Bread and bakery products 7.668 7.737 7.336 6.529 7.489 8.059 0.9 -4.3 -14.9 -2.3 5.1Fresh meat, total (kg.) 2.106 2.414 1.780 1.058 1.835 2.206 14.6 -15.5 -49.8 -12.9 4.7Fish products (kg.) 0.775 0.856 0.724 0.531 0.621 0.796 10.5 -6.6 -31.5 -19.9 2.7Canned meat andcanned meat with vegetables (kg.) 0.045 0.052 0.039 0.034 0.041 0.043 15.6 -13.3 -24.4 -8.9 -4.4Fish, fish products and canned fish (kg.) 0.574 0.560 0.412 0.453 0.444 0.674 -2.4 -28.2 -21.1 -22.6 17.4Milk (l.) 3.963 4.477 3.416 1.898 3.462 4.250 13.0 -13.8 -52.1 -12.6 7.2Cheese and cream (kg.) 0.845 0.929 0.651 0.406 0.612 0.959 9.9 -23.0 -52.0 -27.6 13.5Eggs ( pcs) 6.317 7.844 5.262 1.797 5.788 6.293 24.2 -16.7 -71.6 -8.4 -0.4Fats, total (kg.) 1.027 1.021 0.886 0.821 0.821 1.153 -0.6 -13.7 -20.1 -20.1 12.3   -of which corn oil, sunflower oil, soybean oil 0.928 0.910 0.794 0.744 0.752 1.055 -1.9 -14.4 -19.8 -19.0 13.7Fruits (kg.) 2.476 2.979 1.824 1.060 1.976 2.551 20.3 -26.3 -57.2 -20.2 3.0Watermelons and melons (kg.) 0.712 0.861 0.488 0.394 0.519 0.723 20.9 -31.5 -44.7 -27.1 1.5Beans and other legumes (kg.) 0.171 0.153 0.146 0.129 0.177 0.206 -10.5 -14.6 -24.6 3.5 20.5Potatoes (kg.) 2.382 2.550 1.798 1.618 2.290 2.546 7.1 -24.5 -32.1 -3.9 6.9Vegetables and canned vegetables in fresh vegetables equivalent (kg) 4.590 5.076 3.866 2.384 3.468 5.055 10.6 -15.8 -48.1 -24.4 10.1Sugar (kg.) 0.757 0.722 0.627 0.632 0.545 0.890 -4.6 -17.2 -16.5 -28.0 17.6Jam, compote (kg.) 0.020 0.023 0.029 0.011 0.010 0.019 15.0 45.0 -45.0 -50.0 -5.0Chocolate, candy and confectionery (kg.) 0.187 0.209 0.193 0.137 0.128 0.182 11.8 3.2 -26.7 -31.6 -2.7Icecream (kg.) 0.044 0.063 0.041 0.019 0.030 0.032 43.2 -6.8 -56.8 -31.8 -27.3Honey  (kg.) 0.044 0.050 0.027 0.012 0.027 0.053 13.6 -38.6 -72.7 -38.6 20.5Coffe, tea, cocao (kg.) 0.140 0.167 0.103 0.084 0.105 0.141 19.3 -26.4 -40.0 -25.0 0.7Mineral water and other soft drinks (l.) 4.016 5.181 2.895 1.613 2.970 3.817 29.0 -27.9 -59.8 -26.0 -5.0Alcoholic beverages (l.) 1.204 1.329 1.043 1.173 0.849 1.163 10.4 -13.4 -2.6 -29.5 -3.4

Monthly average per person (physical units)   + / - % of average
Specification Total households

Of which, categories by occupational status of the household head Categories of households by employment status of household head

Source: Retrieved and adapted from Coordinates of quality of life in Romania. Income and consumption in 2011, the 
National Statistics Institute  The distribution recorded by purchases in value and physical units for food and beverage categories of households by housing environment show that this factor influences the manifestation of demand in the food market, influences being generated largely by the level of living, higher in urban population, and by the high percentage of auto-consumption in rural areas. Thus, urban consumer spending and purchases of food products in physical units for almost all product categories are higher than those made by rural households. Higher level of purchases is made in rural households compared to urban ones for grain and cereal products (including bread) and sugar. The impact of rural auto-consumption on purchases is obvious given that some of the biggest differences between households in the two areas are recorded in these products categories easily available in household (eggs, fruit, vegetables, honey, jam, compote, fresh meat). On the other hand, large differences in terms of product purchases difficult to obtain in household (mineral water, soft drinks, ice cream), and addressing pleasure to eat more than the need to eat is largely the result of disparities in terms of purchasing power. (Tables 6 and 7) 
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Table 6 Income and consumption expenditures for food and beverages by categories of 

households and by housing environment in 2011 

Urban Rural Urban RuralCash income (lei) 1974.6 2416.7 1394.1 22.4 -29.4Share of expenditures for the purchase of food and beverages (including expenses for catering) in total cash income of the population (%) 24.1 23.2 26.3 -3.9 8.8Total expenses for the purchase of food and drink (lei) 476.6 560.7 366.1 17.7 -23.2of which %:   purchase of food and beverages, with the exception of catering 97.2 96.7 269.8 -0.5 177.5   catering expenditures 2.8 3.3 1.7 19.1 -38.4

Specification Montly average per household     + / - % of averageCategories of households by housing environmentTotal households Of which, categories by living  environment

 
Source: Retrieved and adapted from Coordinates of quality of life in Romania. Income and consumption in 2011, the 
National Statistics Institute  
Table 7 Purchases of food products and beverages by categories of households and by housing 

environment in 2011  
 
 

Source: Retrieved and adapted from Coordinates of quality of life in Romania. Income and consumption in 
2011, the National Statistics Institute  The recorded distribution of income and consumption expenditures for the purchase of food and drink categories of households by age of household head also highlights differences in the mode of manifestation of demand for agricultural products, noting here the households in the category 35-49 years with the highest income level and the highest level of consumer expenditure incurred in the purchase of food and drink. Also, the age stands as the biggest factor generating differences regarding preferences for dining in public places (of the 4 criteria considered for the classification of households). Thus, households included in the age ranging from 15 to 24 and 25 to 34 years provide over 5% of total expenditure on food products, purchases in catering, while those over 65 years just 1.5%. (Table 8) 

 

Urban Rural Urban RuralCereals and cereal products, total (kg) 10.126 9.929 10.364 -1.9 2.4Bread and bakery products 7.668 7.550 7.812 -1.5 1.9Fresh meat, total (kg.) 2.106 2.671 1.420 26.8 -32.6Fish products (kg.) 0.775 0.880 0.650 13.5 -16.1Canned meat andcanned meat with vegetables (kg.) 0.045 0.049 0.041 8.9 -8.9Fish, fish products and canned fish (kg.) 0.574 0.605 0.535 5.4 -6.8Milk (l.) 3.963 4.905 2.820 23.8 -28.8Cheese and cream (kg.) 0.845 1.015 0.594 20.1 -29.7Eggs ( pcs) 6.317 9.619 2.312 52.3 -63.4Fats, total (kg.) 1.027 1.091 0.949 6.2 -7.6   -of which corn oil, sunflower oil, soybean oil 0.928 0.971 0.876 4.6 -5.6Fruits (kg.) 2.476 3.255 1.530 31.5 -38.2Watermelons and melons (kg.) 0.712 0.916 0.465 28.7 -34.7Beans and other legumes (kg.) 0.171 0.203 0.132 18.7 -22.8Potatoes (kg.) 2.382 2.922 1.726 22.7 -27.5Vegetables and canned vegetables in fresh vegetables equivalent (kg) 4.590 6.012 2.863 31.0 -37.6Sugar (kg.) 0.757 0.752 0.763 -0.7 0.8Jam, compote (kg.) 0.020 0.027 0.011 35.0 -45.0Chocolate, candy and confectionery (kg.) 0.187 0.201 0.168 7.5 -10.2Icecream (kg.) 0.044 0.058 0.026 31.8 -40.9Honey  (kg.) 0.044 0.058 0.028 31.8 -36.4Coffe, tea, cocao (kg.) 0.140 0.167 0.108 19.3 -22.9Mineral water and other soft drinks (l.) 4.016 5.348 2.399 33.2 -40.3Alcoholic beverages (l.) 1.204 1.209 1.198 0.4 -0.5

Monthly average per person (physical units)
Specification

    + / - % of averageCategories of households by housing environmentTotal housedolds
Of which,   categories by living environment
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Table 8 Income and consumer spending on food and beverages by categories of households and 
by age of household head in 2011 

15 - 24 years old 25 - 34 years old 35 - 49 years old 50 - 64 years old 65 years old and over 15 - 24 years old 25 - 34 years old 35 - 49 years old 50 - 64 years old 65 years old and overCash income (lei) 1974.61 1586.7 2164.02 2283.84 2163.2 1423.8 -19.6 9.6 15.7 9.6 -27.9Share of expenditures for the purchase of food and beverages (including expenses for catering) in total cash income of the population (%) 24.1 25.0 23.6 24.0 23.2 26.1 3.5 -2.2 -0.6 -3.9 8.2
Total expenses for the purchase of food and drink (lei) 476.59 396.38 510.77 548.02 501.96 371.98 -16.8 7.2 15.0 5.3 -21.9of which %:     purchase of food and beverages, with the exception of catering 97.2 92.4 95.0 96.8 97.7 98.6 -5.0 -2.3 -0.4 0.4 1.5   catering expenditures 2.8 7.6 5.0 3.2 2.3 1.4 173.6 80.6 15.6 -15.5 -51.1

Categories of households by age of household head  + / - % of average
Total households

from which, the household categories by age of    household headSpecification
Monthly average per household

 
Source: Retrieved and adapted from Coordinates of quality of life in Romania. Income and consumption in 2011, the 
National Statistics Institute 
 In the case of categories of households by presence and number of children in the household we can highlight the differences both between households with children and those without children in terms of consumer spending for agricultural products and their share in total cash income, but especially among households with children according to their number. Generally, a higher number of children has been registered for lower income households (more births are recorded in rural areas compared to urban areas and also occurs a phenomenon of declining birth mainly in households with high higher education and hence increased income). Increasing in household size is accompanied by allocating larger shares of total income on food and the expenses for the purchase of food and drink per person is lower. (Table 9)  

Table 9 Income and consumption expenditures for food and beverages by categories of 
households and by presence and number of children in the household in 2011 

1 children 2 children 3 children 4children or more 1 children 2 children 3 children 4children or moreCash income (lei) 685.79 756.91 571.99 725.86 506.04 319.12 223.3 10.4 -16.6 5.8 -26.2 -53.5 -67.4Share of expenditures for the purchase of food and beverages (including expenses for catering) in total cash income of the population (%) 24.1 23.5 25.4 23.1 26.9 33.8 41.6 -2.5 5.3 -4.2 11.5 40.1 72.4
Total expenses for the purchase of food and drink (lei) 165.52 178.12 145.36 167.8 136.18 107.92 92.9 7.6 -12.2 1.4 -17.7 -34.8 -43.9of which %:     purchase of food and beverages, with the exception of catering 97.2 97.2 97.2 96.7 97.9 96.8 99.2 0.0 0.0 -0.6 0.6 -0.5 2.0   catering expenditures 2.8 2.8 2.8 3.3 2.1 3.2 0.8 -0.2 0.7 19.9 -22.7 17.0 -71.7

Total households
Montly average per person   + / - % of averageCategories of households by presence and number of children in householdHouseholds without children under 18

Households without children under 18
number of childrenHouseholds without children under 18

number of childrenSpecification
from which,  category by presence and number of children in householdHouseholds without children under 18

Source: Retrieved and adapted from Coordinates of quality of life in Romania. Income and consumption in 2011, the 
National Statistics Institute 
 
4. Conclusion  In conclusion, the demand for food and beverages experienced in recent years (2007 - 2011) an evolution that is part of the path followed by the purchasing power of the population. Thus, between 2007 and 2009 it grew both in physical and value terms (for most analyzed product groups), and after 2009 it saw decreases in spite of the physiological needs addressed by food products. Manifestation of the demand registered differences in category of households by: employment status, living environment, presence and number of children in the household, age of household head and income (although because of the lack of available official data were not presented agro-food expenditures of households by income categories).   
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